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Barth Healey offers some excellent suggestions for
improving the look of philatelic journals in the first quarter
Philatelic Communicator. For the most part, the philatelic
journals of specialist groups would have a hard time attracting
readers if they had to compete for buyers at the newsstand.
That may be why so many of them wind up in the “great
unread burden of guilt” stack that each of us has somewhere.

Part of this can be attributed to a lack of design expertise
on the part of the editor. An even
bigger problem, perhaps, is that many
editors fail to understand our increas-
ing depends on graphics when we
process information.

While some readers may focus on
the scholarship of philatelic journals Via fLix Mail
and are willing to wade through pages Ggrnd iyt &
of gray type to find the hidden gem of po
new information they seek, most of us =& va S % Sey e
aren’t that devoted. We’re busy peo-
ple. We want information in bite-size
chunks and we tend to focus on that
which is appealing to the eye. We’ve
grown up on CNN and USA Today
and sound-bites and the news of the
world in 30 minutes.

So how can philatelic editors
appeal to this kind of audience?

Healey offered a number of sug-
gestions in his article: type variations,
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using rules, and the planned use of

Toreally understand what I mean, go to a newsstand and
browse some of the current crop of specialty
magazines—those that cover everything from dog grooming
to fitness to history to button collecting. Think about why you
would pick up any of them. What about a particular magazine
causes you to reach for it and to browse through it? Good
cover design? Eye-catching headlines? Attractive pictures?

Why not steal those design and layout ideas for your own
publication? If you were attracted to
those design elements, why wouldn’t
they attract readership to your publi-
cation?

I happen to be a fitness buff and
therefore I read several fitness maga-
zines. I also enjoy travel magazines.
All of them have to compete for my
buck at the newsstand and they do
that by being well designed and full of
information that makes me want to
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e e They are all crammed with de-
st sign ideas I can steal. Granted, I don’t

S have the budget for full color and my
wmmweiion  computer won’t allow me to do bleeds
and cross-page double trucks, but I
can use boxes, illustrations, initial
drop caps, and varying column
wm s anem s widths—all of which look good even

“ e e in black and white.
e e s Hlustrations in philatelic publica-
Sesepps : tions don’t have to be entirely of

white space.
There’s another way to make
pages more attractive and articles
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A clipart illustration of a PanAm Clipper ties into the headline over
a front-page article about a perfin-bearing cover in The Perfins

stamps and covers, by the way.
If you are designing your publica-
tion on a computer—and who isn’t

more readable: the effective use of gyjerin, A message from the group's president shares the front these days—you can pick up disks of

graphics.

" There is an axiom in publication
design called the dollar bill rule. It says simply that if you can
lay a dollar bill on a printed page and touch only type of the
same size, you’ve got a dull page. Try that with your publica-
tion.

Commercial publications make liberal use of graphics to
attract readers and avoid broad expanses of gray type. They
break up information into small chunks with attractive
headlines and eye-catching artwork.

page with a humorous graphic—also from computer clip art.

clip art at any computer store for a
few dollars. Hundreds of these clip art
illustrations are usable in philatelic journals. Flags, coats of
arms, maps, business tools, cartoons of people, and dozens of
other subjects tie in well with the articles that typically appear
in philatelic journals. The clip art is easily sizeable to fit
whatever space is available.

Look at the front cover of your publication. If you had to
shell out cash at the newsstand would you pick it up? There is
> > continued on page 14




